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The Chief Marketing Officer has developed this statewide marketing plan "roadmap" to help state 
agencies and departments identify their marketing needs.  
 
By sharing your plans and goals, the CMO will be in a better position to offer support if you need 
materials designed or need help reaching your target audience. By knowing what various agencies 
are doing, the CMO may also be able to connect you with other departments that are planning similar 
or complementary activities. 
 
The intention of this effort is to open up lines of communication, not to add new layers of oversight to 
your activities.  
 
There are also plenty of opportunities within this questionnaire to indicate when you're unsure or need 
more guidance. It's okay and even encouraged to answer "I Don't Know." That way, we'll know how we 
can help you. 

1. Contact Information:

2. What is the overall mission of your Agency or Department?

 

 
Welcome!

Name:

Agency/Dept:

Job Title:

Email Address:

Phone Number:

55

66
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The following questions ask you to name at least 1, and up to 5, key business goals that help you 
accomplish that overall mission.  
 
With Goal #1 being the highest priority and moving downward from there, name your goals.  
 
If you have fewer than 5 key goals, do not feel compelled to use all 5 spaces. 

3. Key Business Goal #1:

 

4. Key Business Goal #2:

 

5. Key Business Goal #3:

 

6. Key Business Goal #4:

 

7. Key Business Goal #5:

 

Want to go back to a previous page? Make sure you click "Next" here before you go back. Otherwise, your answers on 
this page will not be saved. 

 
Key Business Goals

55

66

55

66

55

66

55

66

55

66

 

Outside 
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Now, you'll be asked for more information on each of the goals you identified on the previous page. 
For each goal, you'll get the same set of questions about your message and target audience. This 
page of questions applies to your first key business goal (Goal #1). 

Your Goal #1 is: 
 
[Q3] 

8. How does this business goal help you accomplish the overall mission for your Agency 
or Department?

 

9. Next, think about the key point(s) you need to communicate to accomplish this goal. In 
other words, what's your message?

 

10. Target Audience: Gender

11. Target Audience: Age Range (Check all that apply.)

 
Goal #1

55

66

55

66

Male nmlkj

Female nmlkj

Both nmlkj

Don't Know nmlkj

Under 18 gfedc

18­24 gfedc

25­34 gfedc

35­44 gfedc

45­54 gfedc

55­64 gfedc

65­74 gfedc

75+ gfedc

Don't Know gfedc
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12. Target Audience: Location (Check all that apply. If your audience is statewide, you only 
need to check the "Statewide" button.)

13. Target Audience: Household Income (Check all that apply.)

Statewide gfedc

Addison County gfedc

Bennington County gfedc

Caledonia County gfedc

Chittenden County gfedc

Essex County gfedc

Franklin County gfedc

Grand Isle County gfedc

Lamoille County gfedc

Orange County gfedc

Orleans County gfedc

Rutland County gfedc

Washington County gfedc

Windham County gfedc

Windsor County gfedc

Don't Know gfedc

Outside Vermont (please specify) 

 

gfedc

55

66

Less than $24,999 gfedc

$25,000­$49,999 gfedc

$50,000­$74,999 gfedc

$75,000­$99,999 gfedc

$100,000­$149,999 gfedc

$150,000+ gfedc

Don't Know gfedc

Other 
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14. Target Audience: Other Interests/Activities 
 
Anything else that could help "zero in" on your target audience? Do they like to bike, hike, 
listen to music, go to museums? Do they have kids? Pets? Are they homeowners or 
renters? What do they do for work? 

 

15. In which season(s) is this message most relevant? (Check all that apply.)

16. Do you have a dedicated or estimated marketing budget for this goal?

17. Is this goal or program a source of revenue for your agency or department?

55

66

Winter gfedc

Spring gfedc

Summer gfedc

Fall gfedc

Don't Know gfedc

Specific date range or deadline: 

Yes: Specified in statute, appropriation, or grant nmlkj

Yes: Internal budget guideline nmlkj

We have no budget for this program nmlkj

We could budget for this program, but we need guidance on how much we should allocate nmlkj

Don't Know nmlkj

If Yes, please specify amount: 

Yes nmlkj

No nmlkj

Don't Know nmlkj

If Yes, how much annually? 
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18. Are there performance measures you could associate with this goal or program? 
Check any/all that apply.

19. If you have specific goals or targets, list them here. (Example: Reduce wait time by 
25%, increase enrollment by 15%)

 

Want to go back to a previous page? Make sure you click "Next" here before you go back. Otherwise, your answers on 
this page will not be saved. 

55

66

 

Revenue gfedc

Enrollment numbers gfedc

Application numbers gfedc

Visitor numbers gfedc

Items sold (licenses, registrations, products) gfedc

Customer wait time gfedc

Call volume gfedc

Web visits gfedc

I'm not sure what metrics would apply gfedc

Other metrics, or elaborate on choices above: 

 
gfedc

Outside 
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Now, you'll be asked the same set of questions about your message and target audience ­ this time, 
pertaining to your second business goal (Goal #2). 

Your Goal #2 is: 
 
[Q4] 

20. If you didn't specify more than one goal, click the button below, scroll down to the 
bottom of the page, and click "Next." 

21. How does this business goal help you accomplish the overall mission for your Agency 
or Department?

 

22. Next, think about the key point(s) you need to communicate to accomplish this goal. In 
other words, what's your message?

 

23. Target Audience: Gender

 
Goal #2

55

66

55

66

I didn't specify more than one goal. nmlkj

Male nmlkj

Female nmlkj

Both nmlkj

Don't Know nmlkj
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24. Target Audience: Age Range (Check all that apply.)

25. Target Audience: Location (Check all that apply. If your audience is statewide, you only 
need to check the "Statewide" button.)

Under 18 gfedc

18­24 gfedc

25­34 gfedc

35­44 gfedc

45­54 gfedc

55­64 gfedc

65­74 gfedc

75+ gfedc

Don't Know gfedc

Statewide gfedc

Addison County gfedc

Bennington County gfedc

Caledonia County gfedc

Chittenden County gfedc

Essex County gfedc

Franklin County gfedc

Grand Isle County gfedc

Lamoille County gfedc

Orange County gfedc

Orleans County gfedc

Rutland County gfedc

Washington County gfedc

Windham County gfedc

Windsor County gfedc

Don't Know gfedc

Outside Vermont (please specify) 

 

gfedc

55

66

Other 
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26. Target Audience: Household Income (Check all that apply.)

27. Target Audience: Other Interests/Activities 
 
Anything else that could help "zero in" on your target audience? Do they like to bike, hike, 
listen to music, go to museums? Do they have kids? Pets? Are they homeowners or 
renters? What do they do for work? 

 

28. In which season(s) is this message most relevant? (Check all that apply.)

29. Do you have a dedicated or estimated marketing budget for this goal?

55

66

Less than $24,999 gfedc

$25,000­$49,999 gfedc

$50,000­$74,999 gfedc

$75,000­$99,999 gfedc

$100,000­$149,999 gfedc

$150,000+ gfedc

Don't Know gfedc

Winter gfedc

Spring gfedc

Summer gfedc

Fall gfedc

Don't Know gfedc

Specific date range or deadline: 

Yes: Specified in statute, appropriation, or grant nmlkj

Yes: Internal budget guideline nmlkj

We have no budget for this program nmlkj

We could budget for this program, but we need guidance on how much we should allocate nmlkj

Don't Know nmlkj

If Yes, please specify amount: 
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30. Is this goal or program a source of revenue for your agency or department?

31. Are there performance measures you could associate with this goal or program? 
Check any/all that apply.

32. If you have specific goals or targets, list them here. (Example: Reduce wait time by 
25%, increase enrollment by 15%)

 

Want to go back to a previous page? Make sure you click "Next" here before you go back. Otherwise, your answers on 
this page will not be saved. 

55

66

 

Yes nmlkj

No nmlkj

Don't Know nmlkj

If Yes, how much annually? 

Revenue gfedc

Enrollment numbers gfedc

Application numbers gfedc

Visitor numbers gfedc

Items sold (licenses, registrations, products) gfedc

Customer wait time gfedc

Call volume gfedc

Web visits gfedc

I'm not sure what metrics would apply gfedc

Other metrics, or elaborate on choices above: 

 
gfedc

Outside 
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Now, you'll be asked the same set of questions about your message and target audience ­ this time, 
pertaining to your third business goal (Goal #3). 

Your Goal #3 is: 
 
[Q5] 

33. If you didn't specify more than two goals, click the button below, scroll down to the 
bottom of the page, and click "Next." 

34. How does this business goal help you accomplish the overall mission for your Agency 
or Department?

 

35. Next, think about the key point(s) you need to communicate to accomplish this goal. In 
other words, what's your message?

 

36. Target Audience: Gender

 
Goal #3

55

66

55

66

I didn't specify more than two goals. nmlkj

Male nmlkj

Female nmlkj

Both nmlkj

Don't Know nmlkj
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37. Target Audience: Age Range (Check all that apply.)

38. Target Audience: Location (Check all that apply. If your audience is statewide, you only 
need to check the "Statewide" button.)

Under 18 gfedc

18­24 gfedc

25­34 gfedc

35­44 gfedc

45­54 gfedc

55­64 gfedc

65­74 gfedc

75+ gfedc

Don't Know gfedc

Statewide gfedc

Addison County gfedc

Bennington County gfedc

Caledonia County gfedc

Chittenden County gfedc

Essex County gfedc

Franklin County gfedc

Grand Isle County gfedc

Lamoille County gfedc

Orange County gfedc

Orleans County gfedc

Rutland County gfedc

Washington County gfedc

Windham County gfedc

Windsor County gfedc

Don't Know gfedc

Outside Vermont (please specify) 

 

gfedc

55

66

Other 
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39. Target Audience: Household Income (Check all that apply.)

40. Target Audience: Other Interests/Activities 
 
Anything else that could help "zero in" on your target audience? Do they like to bike, hike, 
listen to music, go to museums? Do they have kids? Pets? Are they homeowners or 
renters? What do they do for work? 

 

41. In which season(s) is this message most relevant? (Check all that apply.)

42. Do you have a dedicated or estimated marketing budget for this goal?

55

66

Less than $24,999 gfedc

$25,000­$49,999 gfedc

$50,000­$74,999 gfedc

$75,000­$99,999 gfedc

$100,000­$149,999 gfedc

$150,000+ gfedc

Don't Know gfedc

Winter gfedc

Spring gfedc

Summer gfedc

Fall gfedc

Don't Know gfedc

Specific date range or deadline: 

Yes: Specified in statute, appropriation, or grant nmlkj

Yes: Internal budget guideline nmlkj

We have no budget for this program nmlkj

We could budget for this program, but we need guidance on how much we should allocate nmlkj

Don't Know nmlkj

If Yes, please specify amount: 
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43. Is this goal or program a source of revenue for your agency or department?

44. Are there performance measures you could associate with this goal or program? 
Check any/all that apply.

45. If you have specific goals or targets, list them here. (Example: Reduce wait time by 
25%, increase enrollment by 15%)

 

Want to go back to a previous page? Make sure you click "Next" here before you go back. Otherwise, your answers on 
this page will not be saved. 

55

66

 

Yes nmlkj

No nmlkj

Don't Know nmlkj

If Yes, how much annually? 

Revenue gfedc

Enrollment numbers gfedc

Application numbers gfedc

Visitor numbers gfedc

Items sold (licenses, registrations, products) gfedc

Customer wait time gfedc

Call volume gfedc

Web visits gfedc

I'm not sure what metrics would apply gfedc

Other metrics, or elaborate on choices above: 

 
gfedc

Outside 



Page 15

Agency/Department Marketing PlanAgency/Department Marketing PlanAgency/Department Marketing PlanAgency/Department Marketing Plan

Now, you'll be asked the same set of questions about your message and target audience ­ this time, 
pertaining to your fourth business goal (Goal #4). 

Your Goal #4 is: 
 
[Q6] 

46. If you didn't specify more than three goals, click the button below, scroll down to the 
bottom of the page, and click "Next." 

47. How does this business goal help you accomplish the overall mission for your Agency 
or Department?

 

48. Next, think about the key point(s) you need to communicate to accomplish this goal. In 
other words, what's your message?

 

49. Target Audience: Gender

 
Goal #4

55

66

55

66

I didn't specify more than three goals. nmlkj

Male nmlkj

Female nmlkj

Both nmlkj

Don't Know nmlkj
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50. Target Audience: Age Range (Check all that apply.)

51. Target Audience: Location (Check all that apply. If your audience is statewide, you only 
need to check the "Statewide" button.)

Under 18 gfedc

18­24 gfedc

25­34 gfedc

35­44 gfedc

45­54 gfedc

55­64 gfedc

65­74 gfedc

75+ gfedc

Don't Know gfedc

Statewide gfedc

Addison County gfedc

Bennington County gfedc

Caledonia County gfedc

Chittenden County gfedc

Essex County gfedc

Franklin County gfedc

Grand Isle County gfedc

Lamoille County gfedc

Orange County gfedc

Orleans County gfedc

Rutland County gfedc

Washington County gfedc

Windham County gfedc

Windsor County gfedc

Don't Know gfedc

Outside Vermont (please specify) 

 

gfedc

55

66

Other 
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52. Target Audience: Household Income (Check all that apply.)

53. Target Audience: Other Interests/Activities 
 
Anything else that could help "zero in" on your target audience? Do they like to bike, hike, 
listen to music, go to museums? Do they have kids? Pets? Are they homeowners or 
renters? What do they do for work? 

 

54. In which season(s) is this message most relevant? (Check all that apply.)

55. Do you have a dedicated or estimated marketing budget for this goal?

55

66

Less than $24,999 gfedc

$25,000­$49,999 gfedc

$50,000­$74,999 gfedc

$75,000­$99,999 gfedc

$100,000­$149,999 gfedc

$150,000+ gfedc

Don't Know gfedc

Winter gfedc

Spring gfedc

Summer gfedc

Fall gfedc

Don't Know gfedc

Specific date range or deadline: 

Yes: Specified in statute, appropriation, or grant nmlkj

Yes: Internal budget guideline nmlkj

We have no budget for this program nmlkj

We could budget for this program, but we need guidance on how much we should allocate nmlkj

Don't Know nmlkj

If Yes, please specify amount: 
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56. Is this goal or program a source of revenue for your agency or department?

57. Are there performance measures you could associate with this goal or program? 
Check any/all that apply.

58. If you have specific goals or targets, list them here. (Example: Reduce wait time by 
25%, increase enrollment by 15%)

 

Want to go back to a previous page? Make sure you click "Next" here before you go back. Otherwise, your answers on 
this page will not be saved. 

55

66

 

Yes nmlkj

No nmlkj

Don't Know nmlkj

If Yes, how much annually? 

Revenue gfedc

Enrollment numbers gfedc

Application numbers gfedc

Visitor numbers gfedc

Items sold (licenses, registrations, products) gfedc

Customer wait time gfedc

Call volume gfedc

Web visits gfedc

I'm not sure what metrics would apply gfedc

Other metrics, or elaborate on choices above: 

 
gfedc
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Now, you'll be asked the same set of questions about your message and target audience ­ this time, 
pertaining to your last business goal (Goal #5). 

Your Goal #5 is: 
 
[Q7] 

59. If you didn't specify more than four goals, click the button below, scroll down to the 
bottom of the page, and click "Next." 

60. How does this business goal help you accomplish the overall mission for your Agency 
or Department?

 

61. Next, think about the key point(s) you need to communicate to accomplish this goal. In 
other words, what's your message?

 

62. Target Audience: Gender

 
Goal #5

55

66

55

66

I didn't specify more than four goals. nmlkj

Male nmlkj

Female nmlkj

Both nmlkj

Don't Know nmlkj
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63. Target Audience: Age Range (Check all that apply.)

64. Target Audience: Location (Check all that apply. If your audience is statewide, you only 
need to check the "Statewide" button.)

Under 18 gfedc

18­24 gfedc

25­34 gfedc

35­44 gfedc

45­54 gfedc

55­64 gfedc

65­74 gfedc

75+ gfedc

Don't Know gfedc

Statewide gfedc

Addison County gfedc

Bennington County gfedc

Caledonia County gfedc

Chittenden County gfedc

Essex County gfedc

Franklin County gfedc

Grand Isle County gfedc

Lamoille County gfedc

Orange County gfedc

Orleans County gfedc

Rutland County gfedc

Washington County gfedc

Windham County gfedc

Windsor County gfedc

Don't Know gfedc

Outside Vermont (please specify) 

 

gfedc

55

66
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65. Target Audience: Household Income (Check all that apply.)

66. Target Audience: Other Interests/Activities 
 
Anything else that could help "zero in" on your target audience? Do they like to bike, hike, 
listen to music, go to museums? Do they have kids? Pets? Are they homeowners or 
renters? What do they do for work? 

 

67. In which season(s) is this message most relevant? (Check all that apply.)

68. Do you have a dedicated or estimated marketing budget for this goal?

55

66

Less than $24,999 gfedc

$25,000­$49,999 gfedc

$50,000­$74,999 gfedc

$75,000­$99,999 gfedc

$100,000­$149,999 gfedc

$150,000+ gfedc

Don't Know gfedc

Winter gfedc

Spring gfedc

Summer gfedc

Fall gfedc

Don't Know gfedc

Specific date range or deadline: 

Yes: Specified in statute, appropriation, or grant nmlkj

Yes: Internal budget guideline nmlkj

We have no budget for this program nmlkj

We could budget for this program, but we need guidance on how much we should allocate nmlkj

Don't Know nmlkj

If Yes, please specify amount: 
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69. Is this goal or program a source of revenue for your agency or department?

70. Are there performance measures you could associate with this goal or program? 
Check any/all that apply.

71. If you have specific goals or targets, list them here. (Example: Reduce wait time by 
25%, increase enrollment by 15%)

 

Want to go back to a previous page? Make sure you click "Next" here before you go back. Otherwise, your answers on 
this page will not be saved. 

55

66

 

Yes nmlkj

No nmlkj

Don't Know nmlkj

If Yes, how much annually? 

Revenue gfedc

Enrollment numbers gfedc

Application numbers gfedc

Visitor numbers gfedc

Items sold (licenses, registrations, products) gfedc

Customer wait time gfedc

Call volume gfedc

Web visits gfedc

I'm not sure what metrics would apply gfedc

Other metrics, or elaborate on choices above: 

 
gfedc
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Thanks for taking the time to think about your marketing and communications goals. This information 
will "help us help you." 
 
We'll also send you a copy of this report for your records and internal use. We'll email that to the 
address you provided at the start of the survey. 
 
Contact us with any questions or comments: 
 
Nancy Driscoll 
Chief Marketing Officer 
nancy.driscoll@state.vt.us 
802­828­2999 
 
72. What would you like the next step to be?

 
Thank You!

Let's set up a meeting to review and discuss. nmlkj

No need to meet; just email me if you have questions or suggestions. nmlkj

We're all set right now, but we'll call you if we need help. nmlkj

Comments? 

55

66


	text_576347288_6689273210: 
	text_576347288_6689273211: 
	text_576347288_6689273212: 
	text_576347288_6689273221: 
	text_576347288_6689273225: 
	text_576347712_0: 
	text_576351120_0: 
	text_576351240_0: 
	text_576890578_0: 
	text_576891136_0: 
	text_576891437_0: 
	text_576355442_0: 
	text_576356761_0: 
	input_576360402_10_0_0: Off
	input_576361019_20_6689492542_0: Off
	input_576361019_20_6689492543_0: Off
	input_576361019_20_6689492544_0: Off
	input_576361019_20_6689492545_0: Off
	input_576361019_20_6689492546_0: Off
	input_576361019_20_6689492547_0: Off
	input_576361019_20_6689492548_0: Off
	input_576361019_20_6689492549_0: Off
	input_576361019_20_6689492550_0: Off
	input_576364325_20_6695099969_0: Off
	input_576364325_20_6695099970_0: Off
	input_576364325_20_6695099971_0: Off
	input_576364325_20_6695099972_0: Off
	input_576364325_20_6695099973_0: Off
	input_576364325_20_6695099974_0: Off
	input_576364325_20_6695099975_0: Off
	input_576364325_20_6695099976_0: Off
	input_576364325_20_6695099977_0: Off
	input_576364325_20_6695099978_0: Off
	input_576364325_20_6695099979_0: Off
	input_576364325_20_6695099980_0: Off
	input_576364325_20_6695099981_0: Off
	input_576364325_20_6695099982_0: Off
	input_576364325_20_6695099983_0: Off
	input_576364325_20_6695099984_0: Off
	input_576364325_20_6695099965_0: Off
	other_576364325_6695099965: 
	input_576367510_20_6695102847_0: Off
	input_576367510_20_6695102848_0: Off
	input_576367510_20_6695102849_0: Off
	input_576367510_20_6695102850_0: Off
	input_576367510_20_6695102851_0: Off
	input_576367510_20_6695102852_0: Off
	input_576367510_20_6695102853_0: Off
	text_576370436_0: 
	input_576373418_20_6691027648_0: Off
	input_576373418_20_6691027650_0: Off
	input_576373418_20_6691027651_0: Off
	input_576373418_20_6691027653_0: Off
	input_576373418_20_6691027654_0: Off
	text_576373418_6691027644: 
	input_576376538_10_0_0: Off
	text_576376538_6691043033: 
	input_576378236_10_0_0: Off
	text_576378236_6691030453: 
	text_576382842_0: 
	input_576381680_20_6695108649_0: Off
	input_576381680_20_6695108650_0: Off
	input_576381680_20_6695108651_0: Off
	input_576381680_20_6695108652_0: Off
	input_576381680_20_6695108653_0: Off
	input_576381680_20_6695108654_0: Off
	input_576381680_20_6695108655_0: Off
	input_576381680_20_6695108656_0: Off
	input_576381680_20_6695108657_0: Off
	input_576381680_20_6695108646_0: Off
	other_576381680_6695108646: 
	text_576865937_0: 
	text_576865938_0: 
	input_576945526_10_0_0: Off
	input_576865939_10_0_0: Off
	input_576865940_20_6696041592_0: Off
	input_576865940_20_6696041593_0: Off
	input_576865940_20_6696041594_0: Off
	input_576865940_20_6696041595_0: Off
	input_576865940_20_6696041596_0: Off
	input_576865940_20_6696041597_0: Off
	input_576865940_20_6696041598_0: Off
	input_576865940_20_6696041599_0: Off
	input_576865940_20_6696041600_0: Off
	input_576865941_20_6696042341_0: Off
	input_576865941_20_6696042343_0: Off
	input_576865941_20_6696042344_0: Off
	input_576865941_20_6696042346_0: Off
	input_576865941_20_6696042347_0: Off
	input_576865941_20_6696042349_0: Off
	input_576865941_20_6696042350_0: Off
	input_576865941_20_6696042352_0: Off
	input_576865941_20_6696042353_0: Off
	input_576865941_20_6696042355_0: Off
	input_576865941_20_6696042356_0: Off
	input_576865941_20_6696042357_0: Off
	input_576865941_20_6696042359_0: Off
	input_576865941_20_6696042360_0: Off
	input_576865941_20_6696042361_0: Off
	input_576865941_20_6696042362_0: Off
	input_576865941_20_6696042336_0: Off
	other_576865941_6696042336: 
	text_576865943_0: 
	input_576865942_20_6696042868_0: Off
	input_576865942_20_6696042869_0: Off
	input_576865942_20_6696042870_0: Off
	input_576865942_20_6696042871_0: Off
	input_576865942_20_6696042872_0: Off
	input_576865942_20_6696042873_0: Off
	input_576865942_20_6696042874_0: Off
	input_576865944_20_6696044125_0: Off
	input_576865944_20_6696044126_0: Off
	input_576865944_20_6696044127_0: Off
	input_576865944_20_6696044128_0: Off
	input_576865944_20_6696044129_0: Off
	text_576865944_6696044123: 
	input_576865945_10_0_0: Off
	text_576865945_6696047791: 
	text_576865948_0: 
	input_576865946_10_0_0: Off
	text_576865946_6696048902: 
	input_576865947_20_6696049535_0: Off
	input_576865947_20_6696049537_0: Off
	input_576865947_20_6696049539_0: Off
	input_576865947_20_6696049541_0: Off
	input_576865947_20_6696049543_0: Off
	input_576865947_20_6696049545_0: Off
	input_576865947_20_6696049547_0: Off
	input_576865947_20_6696049548_0: Off
	input_576865947_20_6696049549_0: Off
	input_576865947_20_6696049529_0: Off
	other_576865947_6696049529: 
	text_577016692_0: 
	text_577016693_0: 
	input_577016691_10_0_0: Off
	input_577016694_10_0_0: Off
	input_577016695_20_6696833460_0: Off
	input_577016695_20_6696833461_0: Off
	input_577016695_20_6696833462_0: Off
	input_577016695_20_6696833463_0: Off
	input_577016695_20_6696833464_0: Off
	input_577016695_20_6696833465_0: Off
	input_577016695_20_6696833466_0: Off
	input_577016695_20_6696833467_0: Off
	input_577016695_20_6696833468_0: Off
	input_577016696_20_6696833475_0: Off
	input_577016696_20_6696833476_0: Off
	input_577016696_20_6696833477_0: Off
	input_577016696_20_6696833478_0: Off
	input_577016696_20_6696833479_0: Off
	input_577016696_20_6696833480_0: Off
	input_577016696_20_6696833481_0: Off
	input_577016696_20_6696833482_0: Off
	input_577016696_20_6696833483_0: Off
	input_577016696_20_6696833484_0: Off
	input_577016696_20_6696833485_0: Off
	input_577016696_20_6696833486_0: Off
	input_577016696_20_6696833487_0: Off
	input_577016696_20_6696833488_0: Off
	input_577016696_20_6696833489_0: Off
	input_577016696_20_6696833490_0: Off
	input_577016696_20_6696833471_0: Off
	other_577016696_6696833471: 
	text_577016698_0: 
	input_577016697_20_6696833491_0: Off
	input_577016697_20_6696833492_0: Off
	input_577016697_20_6696833493_0: Off
	input_577016697_20_6696833494_0: Off
	input_577016697_20_6696833495_0: Off
	input_577016697_20_6696833496_0: Off
	input_577016697_20_6696833497_0: Off
	input_577016699_20_6696833502_0: Off
	input_577016699_20_6696833503_0: Off
	input_577016699_20_6696833504_0: Off
	input_577016699_20_6696833505_0: Off
	input_577016699_20_6696833506_0: Off
	text_577016699_6696833500: 
	input_577016700_10_0_0: Off
	text_577016700_6696833509: 
	text_577016703_0: 
	input_577016701_10_0_0: Off
	text_577016701_6696833518: 
	input_577016702_20_6696833528_0: Off
	input_577016702_20_6696833529_0: Off
	input_577016702_20_6696833530_0: Off
	input_577016702_20_6696833531_0: Off
	input_577016702_20_6696833532_0: Off
	input_577016702_20_6696833533_0: Off
	input_577016702_20_6696833534_0: Off
	input_577016702_20_6696833535_0: Off
	input_577016702_20_6696833536_0: Off
	input_577016702_20_6696833525_0: Off
	other_577016702_6696833525: 
	text_577056776_0: 
	text_577056777_0: 
	input_577056775_10_0_0: Off
	input_577056778_10_0_0: Off
	input_577056779_20_6697266862_0: Off
	input_577056779_20_6697266863_0: Off
	input_577056779_20_6697266864_0: Off
	input_577056779_20_6697266865_0: Off
	input_577056779_20_6697266866_0: Off
	input_577056779_20_6697266867_0: Off
	input_577056779_20_6697266868_0: Off
	input_577056779_20_6697266869_0: Off
	input_577056779_20_6697266870_0: Off
	input_577056780_20_6697266877_0: Off
	input_577056780_20_6697266878_0: Off
	input_577056780_20_6697266879_0: Off
	input_577056780_20_6697266880_0: Off
	input_577056780_20_6697266881_0: Off
	input_577056780_20_6697266882_0: Off
	input_577056780_20_6697266883_0: Off
	input_577056780_20_6697266884_0: Off
	input_577056780_20_6697266885_0: Off
	input_577056780_20_6697266886_0: Off
	input_577056780_20_6697266887_0: Off
	input_577056780_20_6697266888_0: Off
	input_577056780_20_6697266889_0: Off
	input_577056780_20_6697266890_0: Off
	input_577056780_20_6697266891_0: Off
	input_577056780_20_6697266892_0: Off
	input_577056780_20_6697266873_0: Off
	other_577056780_6697266873: 
	text_577056782_0: 
	input_577056781_20_6697266893_0: Off
	input_577056781_20_6697266894_0: Off
	input_577056781_20_6697266895_0: Off
	input_577056781_20_6697266896_0: Off
	input_577056781_20_6697266897_0: Off
	input_577056781_20_6697266898_0: Off
	input_577056781_20_6697266899_0: Off
	input_577056783_20_6697266904_0: Off
	input_577056783_20_6697266905_0: Off
	input_577056783_20_6697266906_0: Off
	input_577056783_20_6697266907_0: Off
	input_577056783_20_6697266908_0: Off
	text_577056783_6697266902: 
	input_577056784_10_0_0: Off
	text_577056784_6697266911: 
	text_577056787_0: 
	input_577056785_10_0_0: Off
	text_577056785_6697266920: 
	input_577056786_20_6697266930_0: Off
	input_577056786_20_6697266931_0: Off
	input_577056786_20_6697266932_0: Off
	input_577056786_20_6697266933_0: Off
	input_577056786_20_6697266934_0: Off
	input_577056786_20_6697266935_0: Off
	input_577056786_20_6697266936_0: Off
	input_577056786_20_6697266937_0: Off
	input_577056786_20_6697266938_0: Off
	input_577056786_20_6697266927_0: Off
	other_577056786_6697266927: 
	text_577057443_0: 
	text_577057444_0: 
	input_577057442_10_0_0: Off
	input_577057445_10_0_0: Off
	input_577057446_20_6697274443_0: Off
	input_577057446_20_6697274444_0: Off
	input_577057446_20_6697274445_0: Off
	input_577057446_20_6697274446_0: Off
	input_577057446_20_6697274447_0: Off
	input_577057446_20_6697274448_0: Off
	input_577057446_20_6697274449_0: Off
	input_577057446_20_6697274450_0: Off
	input_577057446_20_6697274451_0: Off
	input_577057447_20_6697274458_0: Off
	input_577057447_20_6697274459_0: Off
	input_577057447_20_6697274460_0: Off
	input_577057447_20_6697274461_0: Off
	input_577057447_20_6697274462_0: Off
	input_577057447_20_6697274463_0: Off
	input_577057447_20_6697274464_0: Off
	input_577057447_20_6697274465_0: Off
	input_577057447_20_6697274466_0: Off
	input_577057447_20_6697274467_0: Off
	input_577057447_20_6697274468_0: Off
	input_577057447_20_6697274469_0: Off
	input_577057447_20_6697274470_0: Off
	input_577057447_20_6697274471_0: Off
	input_577057447_20_6697274472_0: Off
	input_577057447_20_6697274473_0: Off
	input_577057447_20_6697274454_0: Off
	other_577057447_6697274454: 
	text_577057449_0: 
	input_577057448_20_6697274474_0: Off
	input_577057448_20_6697274475_0: Off
	input_577057448_20_6697274476_0: Off
	input_577057448_20_6697274477_0: Off
	input_577057448_20_6697274478_0: Off
	input_577057448_20_6697274479_0: Off
	input_577057448_20_6697274480_0: Off
	input_577057450_20_6697274485_0: Off
	input_577057450_20_6697274486_0: Off
	input_577057450_20_6697274487_0: Off
	input_577057450_20_6697274488_0: Off
	input_577057450_20_6697274489_0: Off
	text_577057450_6697274483: 
	input_577057451_10_0_0: Off
	text_577057451_6697274492: 
	text_577057454_0: 
	input_577057452_10_0_0: Off
	text_577057452_6697274501: 
	input_577057453_20_6697274511_0: Off
	input_577057453_20_6697274512_0: Off
	input_577057453_20_6697274513_0: Off
	input_577057453_20_6697274514_0: Off
	input_577057453_20_6697274515_0: Off
	input_577057453_20_6697274516_0: Off
	input_577057453_20_6697274517_0: Off
	input_577057453_20_6697274518_0: Off
	input_577057453_20_6697274519_0: Off
	input_577057453_20_6697274508_0: Off
	other_577057453_6697274508: 
	input_576392898_10_0_0: Off
	text_576392898_6695128247: 


